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Collect – Clean – Combine – Consume

Reports

BI

AI

ERP

APIs

Purply Platform
Receipts

Third party data

Supplementary data

The Purply Platform enables collection, cleaning, standardization, enrichment and 
consumption of sales data from online and brick & mortar stores

The Purply platforms has 13 APIs, integrating to all leading POS vendors in the Nordics, to collect and process data from more 
than 250 fashion stores



The Purply Platform is a mature, scalable data platform, developed for the needs of 
the retail industry, supported by an established security- and governance model

Data sources

Ingestion of data from
retailer’s systems (e.g. POS, 

ERP, PIM, WMS)

Ingestion from third party 
sources (e.g. GS1, weather, 

events, calendar)

Data Harmonization

Collected data is cleaned, 
harmonized, standardized 

and enriched

AI & Machine Learning for 
scalability

DPP-Ready (digital product 
passport)

Analytics & AI

A calculation layer cross 
Purply data for defined KPIs 

& metrics

AI & Machine Learning 
models for predictive 

analytics, variance analysis 
and automated insights

User applications

One stop shop for real-time 
sales data across stores. Easy to 

access with single sign on

SaaS – Purply Retail, Sales 
Report & Market Intelligence 

web apps

Data as a Service – DaaS. Purply 
data for integration with your 

existing systems such as BI, 
analytics, inventory 

management and marketing etc. 

Security & Governance

State of the art security and strict data governance. GDPR compliant. 
Data is encrypted at rest and in transit. Zero trust policy. Least permissive access rights.

Data Storage

Data is stored to support 
both analytical and 

machine learning purposes

Pseudonymized and 
encrypted



Purply Platform Architecture

Purply Virtual Private Cloud (VPC) in AWS

FELVTVUA
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Application
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Kubernetes

RDS files
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POS
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console

User

13 APIs developed to 
integrate with POS & 
ERP vendors
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And so on…

Stores have relationships to many Brands (50+)
Brands have relationsships to many Stores or ”doors” (100+)

Store 
request
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request

Go-to-market strategy leveraging the ”Purply Ripple Effect”
By recruiting brands and stores that in turn request additional brands and stores 
to join the Purply ecosystem, a network effect – the “Purply Ripple Effect” –
drives additional growth and value for all participants



Purply Data-as-a-Service (DaaS) ecosystem

Demand

Supply

Retail stores
Share their sales data

Receive shared market index and insights

Retailer Brands, Retail Analytics providers and 

Industry stakeholders
Subscribe shared market data and insights

Purply Data Platform

POS partners:

Stores

Brands



Purply enables a more informed decision making, facilitated by a single 
source of high-quality data, available in near real-time

1. Brands provide their master data to Purply

2. Purply integrates to leading POS & ERP system suppliers 
to collect sales data from participating stores

3. Purply performs cleaning, harmonization and 
enrichment of the data to match standard set by the 
brand’s master data and requirements

4. Purply supplies the enhanced sales data to partner 
brands, available as SaaS or DaaS solutions to match 
your needs

Purply’s data cleaning and harmonization process improves data quality in several dimensions –
including Completeness, Consistency, Validity, Accuracy and Timeliness. 

Purply

Brands

StoresPOS vendors



Unlocking Retail Success with Market Data

Product / assortment optimization
• Increase revenue by optimizing the product range

• Discover new trending stores and product categories

• Remove low-performing items

Price optimization
• Make strategic pricing decisions by setting optimal prices to 

boost profitability

• Compare gross margins across categories and stores to adjust 
prices and manufacturing costs

Promotion / marketing campaign optimizations
• Improve marketing efficiency with the right campaigns by 

targeting the right products, at the right time, at the right prices

• Plan marketing strategies by analyzing past sales trends in 
different stores during seasons and events like Black Week, 
summer sales, etc.

Place / channel Optimization
• Increase channel profitability by ensuring products are 

available where they sell best

• Compare sales performance across stores to identify and 
correct misplaced products and optimize exposure

Replenishment Optimization
• Reduce inventory holding costs by accurately forecasting 

demand using market data

• Identify fast-selling products to avoid stockouts and 
maximize sales

VALUE BASED USE CASE - Optimizing Product, Price, Place, and Promotion (4P) strategies



Purply Apps

• Purply Retail

• Purply Sales Report

• Market Intelligence

Three subscription-based web apps, accessible from any device, have been developed



Purply Retail
Purply Retail is designed to empower fashion retailers with tools to optimize inventory, pricing, and sales strategies. 
Gain acƟonable insights to stay ahead in the compeƟƟve market. 



Purply Retail
Purply Retail – Assortment analysis view



Purply Retail
Purply Retail – Trend analysis view



Purply Retail
Purply Retail – Articles view



Sales Report
Sales Report offers fashion brands detailed analytics on sales performance, helping you identify trends, optimize 
strategies, and maximize profitability across your product categories. Sales Report provides detailed information such as 
number of items sold, remaining stock, revenue, gross margin, discount rates and return rates, across chains and stores.



Market Intelligence
Market Intelligence provides real-time insights into the Nordic fashion market, helping brands and retailers make data-
driven decisions to optimize their operations and sales. MI offers essential KPIs like Revenue, Gross Margin, Sell-through, 
Return Rates, etc. across countries, regions, categories and departments. 



Market Intelligence
Market Intelligence – Category comparison view



Market Intelligence
Market Intelligence – Prize Analyzer enables analysis of products pricing, Gross Margin and sell-through across regions, 
categories and departments to stay competitive and maintain margins. 



Empowering fashion retailers in the Nordics




